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	The project «C via C - Connecting citizens and towns Via Culture for inclusive growth» was funded with the support of the European Union under the Programme "Europe for Citizens"
	

	Applicable to the Strand 2 – Measure 2.1 "Town-Twinning”

	Participation: The project involved  241 citizens, notably 93 participants from the city of Varazdin, Croatia (invited by Pucko otvoreno učilište Varaždin – POU Varazdin), 28 participants from Sremska Mitrovica, Serbia (invited by Tourism Organization Sremska Mitrovica - TO SM); 24 participants from Pomurje Region, Hungary (invited by Muramenti Nemzetiségi Területfejlesztési Társulás – MNTT); 46 participants from Ormož, Slovenia (invited by Ljudska univerza Ormož) and 50 participants from Ptuj, Slovenia (invited by Ljudska Univerza Ptuj),
Location/Dates: The event took place in Varazdin, Croatia from 10/04/2019 to 12/04/2019
Short description: The day of Wednesday, 10/04/2019 was dedicated to the exchange of best practices and experiences relating to the promotion of culture in European communities. The participants included representatives of CSOs (civil society organizations), SMEs, education institutions, youth and students, local government and citizens. At the kick-off ceremony, the city of Varazdin and various local organizations presented the city’s cultural assets, souvenirs, actions to include youth, and held musical performances in order to engage citizens and show them the end results of cultural actions. The partners from Slovenia, Hungary, and Serbia presented on how they involve citizens in actions, use EU funds/programmes/priorities for their actions, and how EU values (intercultural dialogue, mutual understanding, solidarity, diversity and volunteering) contribute to making cultural actions more inclusive and sustainable. Q&A sessions held after presentations ensured that the participants could gain additional information on specific actions and discuss cooperation between regions. Various displays of souvenirs and cultural products were also set up in order to show citizens/participants how culture plays an important role in building local identity and pride, and emphasize the role of volunteering in preserving cultural heritage. At the end of the first event, the representatives presented and signed the network agreement, which details how the partnership will continue to work together on cultural activities over the long-term. Press coverage at the opening ensured that there was regional media coverage of the project.
The day of Thursday, 11/04/2019 was dedicated to the cooperation workshop and cultural quiz. The cultural quiz was set up as a means for the participants from different regions to become familiar with each other’s know-how, best practices and experiences in promoting culture. Various prize packages were organized which included souvenirs, tradition food products, ceramics, etc. representing each region included in the project.  The teams that had the highest scores received the prize packages. During the quiz, it was emphasized how EU integration enhances cultural actions by encouraging citizens to take action, volunteer and cooperate with other towns. After the quiz, Lazar Konstantinovic from Sremska Mitrovica demonstrated how he produces cooper coins in the old Roman way. The coins are used to promote the town’s Roman past and produced mainly by volunteers. By showing this example, participants gained a clear picture on how active citizenship contributes to promoting and preserving culture regionally. After the demonstration/presentation, group activities were organized where participants were split into groups. They were presented a fictional scenario. In each scenario a town aims to develop its activities relating to culture. Based on the scenarios, the groups developed concrete brands and detailed the steps that need to be taken put the brands on the open market. Each group presented their scenario and discussed the steps (and challenges) needed in order to develop the particular cultural brands.
The day of Friday, 12/04/2019 was dedicated to a project workshop. To begin the workshop, the partnership presented the outcomes of work from the previous day. Guidelines on how to create a cultural brand were presented. During the presentation, the partnership emphasized that key EU values including volunteering, intercultural dialogue, mutual understanding between groups, transnational cooperation, etc. are essential in building consensus on project ideas, developing sustainable actions, and enhancing the quality of life. The presenter, Patrick Galeski, provided examples in cultural branding from Europe and abroad as a means to show participants how to develop cultural actions that contribute to jobs & growth. The second part of the workshop focused on the Creative Europe Programme, and how to prepare projects for this particular programme. Anera Stopfer, from the Croatian Ministry of Culture and Creative Europe Desk in Zagreb, HR described the steps that need to be taken to develop a project proposal and presented best practices (funded projects in culture) that have contributed to building joint identity and EU integration.      
*Prior to activities held in Varazdin, 4 pre-event workshops were held in the partner countries (Varazdin 19/03/2019; Totszerdahely, HU 01/04/2019; Ptuj, Sl 04/04/2019; Sremska Mitrovica, 21/3/2019). The workshops were organized to promote the project, enhance know-how on EU policies concerning culture, gain inputs/feedback from citizens on the purposed contents of the main event, and assess what knowledge participants require in order to further develop their cultural actions. By taking this approach, the partnership was able to adjust the contents accordingly, understand more in-depth stakeholders’ needs and effectively achieve project aims.
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